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Å Customers must purchase or generate a 
minimum amount of renewable energy

Å Logo can be used on consumer goods 
manufactured with 100% renewable energy

Å Helps demonstrate environmental 
commitment and use of renewable energy

Certification Program for Renewable Energy Purchasers



http://bd.com/
http://www.buywellcoffee.com/
http://www.carolinaplantationrice.com/
http://www.gardenoflife.com/
http://www.laddawn.com/
http://www.sjearthquakes.com/
http://www.sappi.com/
http://www.lundberg.com/
http://www.choiceorganicteas.com/
http://www.scojuice.com/
http://www.scjohnson.com/
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What is re:print?

a renewable energy supply chain 
certification for the printing and 
paper industry



Current Printing and Paper 
Certification Programs



Paper
ïмм҈ ƻŦ ŘƻƳŜǎǘƛŎ ƳŀƴǳŦŀŎǘǳǊƛƴƎΩǎ ŜƴŜǊƎȅ ǳǎŜ

ï3rd most energy intensive behind oil/coal 

manufacturing and chemicals manufacturing

Printing
ï$112 billion industry

ïNearly 1 million employed

ï45 trillion pages printed annually 

Paper & Printing Industries



How it Works



Eligible Paper Line Eligible Printer

How it Works



Eligible Usage Types



Ineligible Usage Types

Products
Product labels
Packaging
Consumer facing goods



Grays Harbor óAô1001

Grays Harbor óBô1002

Sappi óCô1003

Mohawk óXô1004

Neenah óYô1005

Monadnock óZô1006

EnviroPrint USA 5001

J.S. McCarthy 5002

Nicholas Earth 5003

Original Impressions 5006

Year Assigned 

Printer #

Assigned 

Paper #

Tracking the Claim



ExampleCustomer Agreement

Required Documents 



Fees



Process for Customer
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Consumer Driven Demand

50% want companies to be more environmentally friendly

54% prefer to buy from environmentally friendly companies

55% want companies to use renewable energy

80% care about the use of renewable energy





Green-e Recognition
BBMG Study: Green-e Recognition at 21% Nationally in 2009



Reduce Printing Footprint

Demonstrate commitment 
to renewable energy

Association with well 
known 3rd party 
certification

New business 
opportunities

Benefits
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