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What is the Green Power Partnership 
• The U.S. EPA’s Green Power Partnership is a voluntary 

program that encourages organizations to use green power.

• We provide Partners with:
• Technical assistance and tools on procuring green power.
• A recognition platform for organizations using green power.

2https://www.epa.gov/greenpower https://www.epa.gov/green-power-markets&
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700 Partners

+70 billion kWh used
annually

The equivalent electricity use of

6.6 million average American homes

Partnership accounts for

43% of Voluntary Market
2% 

of total US annual retail sales

100 Green Power Communities

Who are Green Power Partners 
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Green Power Partnership Partners

5https://www.epa.gov/greenpower/green-power-partner-map



Agenda

• IMPORTANCE Why Green Power ?
• MOTIVATIONS Why purchase?

• PARTNERSHIP How do I become a Partner?
• SUPPORT Who can help?
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What is Green Power?

• Green power is a subset of renewable 
electricity and represents those 
renewable energy resources and 
technologies that provide the highest 
environmental benefit.
• Meets national standards for product 

quality and content 
• Green Power is specific to the “voluntary 

market” and is driven by consumer 
preference rather than by policy mandate

• Is generation that is incremental to what is 
required by mandate

• Renewable Electricity is a broader 
category and includes some resources 
and technologies that have significant 
impact on the environment.  
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Is This Green Power ?
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GPP Partner Renewable Resources

https://www.epa.gov/greenpower/program-data-viewer



Agenda

• IMPORTANCE How GP makes a difference?
• MOTIVATIONS Why purchase?

• PARTNERSHIP How do I become a Partner ?
• SUPPORT Who can help?
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Voluntary Green Power Use: To Make A Difference

• Making the simple choice for how your power is generated
• Ensuring your purchase goes above and beyond what is 

otherwise available or mandated (incremental or surplus to)
• Buy third-party certified green power when possible
• Commit to long-term contracts
• Directly engage with new projects (economic benefits)
• Substantiate your use and claims through REC ownership
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Retail Electricity Sales
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Resources: Getting Started
Guide To Purchasing Green Power
• Great place to start if you have never 

purchased green power before
• Authors include EPA, DOE, World Resources 

Institute, Center for Resource Solutions and 
NREL
• https://www.epa.gov/greenpower/guide-

purchasing-green-power
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Green Power Supply Options

14

Retail Options

Retail (Unbundled) RECs

Utility Products or Programs

Community Choice Aggregation

Project Specific Options

Self-Supply

Physical PPAs

Shared Renewables

Utility Green Tariffs

Financial Contracts 



Green Power Supply Option
Number of States 

with Green 
Power Access

Total Green Power Access by 
Option

Total Green Power Access 
Compared to Total US Electricity 

Data
Customers*            

(Million)
Electricity Sales 
(Billions of kWh)

Percent of 
Customers*

Percent of 
Electricity Sales

Utility Green Pricing Programs 37 58.3 1097 43.0% 35.0%
Competitive Green Power Marketing 
Products 19 45.2 1017 33.0% 32.2%

Community Choice Aggregation 7 3.3 9 2.4% 0.3%

Physical Power Purchase Agreements 27 21.8 659 15.9% 20.9%

Financial Power Purchase Agreements 50 0.21 756 0.2% 23.9%

Renewable Energy (Green) Tariffs 16 3.2 76 2.4% 2.4%

Community Solar/Shared Renewables 17 54.3 270 40.0% 8.6%
On-site Generation 481 33.7 570 24.7% 18.1%
Retail (Unbundled) RECs2 50 All All 100% 100%

Consumer Access to Green Power

Draft Preliminary Findings /  2016 Data
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GPP: Green Power Use by Supply Option

16Data Snapshot: 01/26/2021



You are   only using

when you   have both a

and



How Do Recs Work? 

• RECs work much like money
• Paper currency works because everyone accepts it, and we 

trust that it is backed by the government
• Similarly RECs are a currency that works only if it is backed by 

a shared trust in what the REC represents
• Value is in exclusive ownership
• If one entity uses the REC to “pay” for a claim, and the REC is 

also sold to another entity, it is the equivalent of counterfeit 
money
• If counterfeit money is in circulation, trust and credibility is 

lost
• Certification and tracking systems help establish the value of 

renewable energy and increase consumer confidence in 
renewable energy

18



Resources: Green Power Markets Website
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https://www.epa.gov/green-power-markets



• IMPORTANCE How GP makes a difference?
• MOTIVATIONS Why purchase?

• PARTNERSHIP How do I become a Partner ?
• SUPPORT Who can help?
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How do I Join the Partner ?

21



Green Power Use: Program Benchmarks
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Annual electricity usage Partnership minimum requirements

If your annual electricity use in kilowatt-hours is ... You must, at a minimum, use this much green power*:

≥ 100,000,001 kWh 7% of use

10,000,001 – 100,000,000 kWh 10% of use

1,000,001 – 10,000,000 kWh 25% of use

100,000 – 1,000,000 kWh 50% of use

*All green power must be surplus to regulation or what is otherwise available to all ratepayers as part of the grid mix
EPA Green Power Partnership Program Requirements:  https://www.epa.gov/greenpower/requirements-green-power-partnership

https://www.epa.gov/greenpower/requirements-green-power-partnership


23https://www.epa.gov/greenpower/meet-our-partners



Quarter Partner Rankings

24https://www.epa.gov/greenpower/green-power-partnership-top-partner-rankings



Green Power Leadership Award
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Selection Criteria
Intention and Ambition

Green Power Use

Communication

Influence
Transparency
Innovation, Sustainability, and Grid Improvements
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www.epa.gov/greenpower

For more information, visit
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